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Milestone in production
The Swiss enterprise O. Kleiner was founded in 1954.
It started off with a staff of just seven regular employees
and 30 home-workers, and it was equipped with only one
Heidelberg book-printing machine that dated back to 1910.
Today, the family enterprise is an international and
successful active packaging specialist that, time after
time, provides valuable incentives for the food and
non-food industries.
The company takes particular pride in its pioneering
work, especially in the fact that it was among the first to
perceive the significance and potential of digital printing
for flexible packaging.
After commencing with digital printing in 2000,
O. Kleiner will soon install its third-generation of digital
presses – the HP 20000. Soon after interpack 14 in Dusseldorf,
Germany, and thanks to 13 years of experience in digital
technology, more than 5,600 jobs and over eight million
running meters will have been created.
Besides the three main printing systems – flexoprint,
gravure and digital print – all under one roof, O. Kleiner
is known for CANPEEL, its can-opener system that has
Further information: O. Kleiner

excellent printability, is
sterilisable and is without
any danger of injury
(market launched 2004).
In 2011, the company
appeared as a pioneer
with climate-neutral
packaging; offering its
Hitting the mark: the 5,000th print
clients an opportunity to act job from O. Kleiner.
ecologically sustainable by
offsetting the unavoidable CO2 emissions appearing
in every industrial process within certified international
climate projects. The climate-neutral packaging represents
an important innovation within the environmental
programme of O. Kleiner – one of the pillars of the
company’s strategy.
At interpack 14, O. Kleiner will present its latest
pioneering achievement – a new packaging system.
Visit O. Kleiner at interpack 14, Dusseldorf, Hall 9,
Stand J35/J36.

www.okleiner.ch

Flexible Packaging
• 3 Printing Systems

– Digitalprint, Flexoprint, Gravure

• Digitalprint

– HP 20000

• CANPEEL®

– consumer-friendly Can-Opener-System

• Sustainability

– Climate-neutral Packaging

O. KLEINER AG FLEXIBLE PACKAGING | Schützenmattweg 26 | CH-5610 Wohlen
Tel. +41 (0)56 618 47 00 | Fax. +41 (0)56 618 47 01 | E-Mail: info@okleiner.ch
okleiner.ch | canpeel.com | klimaneutrale-verpackungsfolien.ch

34

PACKAGING & CONVERTING INTELLIGENCE | www.pci-mag.com

PCI035_O Kleiner.indd 34

25/04/2014 09:25

Company insight > Food & beverage

Flexible packaging solutions
There’s heightened demand for more flexible designs when it comes to packaging
materials. Lucia and Martin Kleiner from O. Kleiner reveal how digital printing can
help professionals respond to this trend.
Can you please give us some background about
your company?
Lucia Kleiner: O. Kleiner provides flexible packaging for food
and non-food products. It is a family-owned stock company
that was founded in 1954. There are approximately 85
staff employed in admin, sales, purchasing, communication,
development and production. The organisation is regulated
under certifications Iso 9001:2008, BRC/IoP, CO2 certificate
EnAW, certificate myclimate, SMETA certificate, and halal
and kosher.

O. Kleiner: flexible packaging for food and non-food products.

What do you think the biggest current trends are
in packaging and converting solutions?

How are you responding to increasing demand for
more sustainable packaging?

Martin Kleiner: The market requires more specific solutions.
These include smaller runs and more flexible designs.
Personalisation is a key trend we’ve noticed in recent years,
and we’ve adapted our business to reflect this. Brand-owners
need new tools to differentiate in their markets. For example,
Coca-Cola personalised their bottles in its recent campaign
by swapping its iconic logo on its product with some of the
most popular first names. Aside from personalisation, the main
focus of all new packaging developments are solutions that
are opened without difficulty, and can be handled with ease.

MK: Today, we have two ways to go. One of them is the climateneutral packaging film for which demand is increasing. The
second is biofilm – these are biodegradable packaging materials
and raw materials from renewable resources. As there is still
a long way to go until we have an economical solution meeting
all requirements, we have to take a step-by-step approach. For
example, by using a film that is partly made from renewable
resources if a totally renewable material is not appropriate for the
task at hand. Our environmental programme was honoured by
Zürcher Kantonalbank with the sustainability prize in 2012.

Can you tell us more about digital printing for
packaging materials?

How does CANPEEL differ from a conventional
can-opener system?

MK: It has enormous potential. Digital printing gives us and
our customers new opportunities. The process meets the
requirements of our consumers in a perfect way. With a quality
similar to gravure, we are able to produce families of products
cost-efficiently. Small and medium orders don’t need to be
subsidised by the big runs anymore. A key challenge is to
meet demand for metallic inks, and we have succeeded in
developing a way to get an excellent gold and silver result,
and matched this in digital printing. The same goes for
matt lacquer in register in combination with digital printing.
We’ve been developing all of these solutions over the last
13 years.

LK: Compared with the steel opening, handling by the consumer
is easy and safe – there’s no risk of injuries anymore. Additionally,
CANPEEL offers an excellent printability – protected between two
layers – for the brand-owners.
Our latest innovation is a transparent lid that combines a
well-proven technology with a top modern packaging solution.

Could you please talk us through the different
printing systems used at the company?
LK: Today, we have all three relevant printing processes in
our plant. We are the only flexible packaging company in
Switzerland with all these printing systems under one roof.
Expertise in combining these three methods is our key
strength. For example, we combine flexo printing with
gravure. This gives us the ability to print the main design
in the cost-efficient flexo, and add any required lacquer
high-covering in gravure.

What sets you apart from your competitors?
MK: Our structure is very flexible, and we have extensive knowhow within our organisation. Decisions can be taken whenever
we see an opportunity in the market. Thanks to our experience in
printing, lamination and converting, we can offer a wide base of
opportunities to our customers.

Have you got anything exciting in the pipeline?
MK: Besides the new printing presses for flexo and digital, we
will launch a new packaging system soon. It fits perfectly into
our product range, and within our environmental strategy.

Further information
O. Kleiner
www.okleiner.ch
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